
Void Jewellery: Crafting 
Connections Through 
Influencers
In 2023, Void Jewellery embarked on an innovative influencer activation, 

aiming to forge genuine connections and amplify brand awareness within the 

premium fashion and lifestyle sphere. This case study explores how 

experiential engagement and authentic storytelling became the cornerstones 

of their successful campaign.



Objective: Sparking Authentic 
Buzz

Brand Awareness

To significantly increase visibility 

and recognition for Void Jewellery's 

distinctive product line among a 

discerning audience.

Authentic Social Buzz

To generate genuine conversations 

and excitement around the brand 

across key social media platforms.

Premium Audience 
Introduction

To introduce Void Jewellery to a 

high-value, style-conscious 

demographic through immersive 

experiential engagement and 

compelling influencer narratives.



The Experiential Event: A Deeper Dive
Void Jewellery hosted an exclusive brand experience in 2023, designed to immerse influencers in the world of the brand. This wasn't just a product showcase; it was 

an educational journey led by brand speakers who articulated the core philosophy, meticulous craftsmanship, and compelling brand story behind each piece.

1
Educating Influencers

Ensuring creators understood the intrinsic value and unique selling 

propositions of Void Jewellery.

2
Showcasing Quality & Design

Highlighting the superior materials and innovative aesthetic that 

define the brand.

3
Driving Creator Advocacy

Fostering genuine passion that would naturally translate into 

authentic, creator-led endorsements.



Strategic Influencer Curation
Onbeat Agency meticulously selected 30-40 influencers, ensuring a diverse yet highly relevant cohort for the 

campaign. The selection criteria were rigorous, focusing on genuine reach and a shared aesthetic.

Real Engagement

Prioritizing influencers with active, responsive communities over mere follower counts.

Aesthetic Content Style

Selecting creators whose visual style aligned seamlessly with Void Jewellery's premium brand image.

Strong Female Audience

Targeting influencers with a dominant female demographic, reflecting Void Jewellery's core consumer base.

Credibility in Niches

Partnering with trusted voices in fashion, luxury, and lifestyle, ensuring authentic recommendations.



Content That Captivates: Deliverables
Each chosen influencer was tasked with creating specific content, designed to maximize visibility and engagement while allowing for creative freedom. The focus was on 

showcasing the product's beauty and the brand's identity through their unique lens.

• One Instagram Reel: A dynamic short video showcasing their personal experience, styling the jewelry, 

or highlighting key product features.

• Two Instagram Stories: Real-time updates during or immediately after the event, generating 

immediate visibility and authentic, in-the-moment reactions.

Creative Encouragement:

• Capture the jewelry in natural, flattering lighting.

• Discuss the brand's unique identity and personal appeal.

• Emphasize distinctive designs and premium quality.



Deepening the Connection: The Event 
Experience
The event facilitated direct, meaningful interactions between influencers and Void Jewellery's brand speakers. This immersive approach 

transcended typical promotions, aiming to build a profound emotional connection and understanding.

Inspiration & Craftsmanship

Revealing the creative journey behind each design.

Material Quality

Detailing the premium elements used in every piece.

Design Vision

Articulating the aesthetic philosophy of the brand.

Pricing & Target Audience

Clarifying the brand's market positioning.

The goal was for creators to speak from a place of genuine understanding, not just mere promotion, ensuring every mention resonated 

with authenticity.



Gratification: A Token of 
Appreciation
As a culmination of the enriching event, each influencer received an exclusive 

Void Jewellery hamper. This thoughtful gesture served not only as a token of 

gratitude but also as a strategic tool to encourage continued organic content 

creation post-event.

Exclusive Hamper

A curated collection reflecting Void Jewellery's luxury identity.

Encouraging Post-Event Content

Items chosen to inspire further storytelling and product features in their 

ongoing content.



Tangible Outcomes: Campaign Results
The Void Jewellery influencer activation yielded impressive results, demonstrating the power of a well-executed, authentic engagement strategy.

30-40

Reels Published
Dynamic video content showcasing the brand experience.

60-80

Story Posts Shared
Real-time visibility and immediate audience interaction.

The campaign fostered high authenticity due to direct brand 
interaction. This approach organically increased audience trust and 
brand awareness, solidifying Void Jewellery's premium positioning in 
the market.



Key Takeaways: Lessons in Authentic 
Marketing
The Void Jewellery activation provided invaluable insights into effective influencer marketing strategies for luxury brands.

Educate for Authenticity

Prioritizing creator education leads 

to more genuine storytelling and a 

stronger, more resonant audience 

response.

Hybrid Event Impact

Combining experiential events with 

strategic influencer content 

delivers superior, high-quality 

brand visibility.

Credibility over 
Promotion

Experiential influencer marketing 

builds brand credibility far more 

effectively than simple 

transactional paid promotions.



Void Jewellery: A Blueprint 
for Brand Success
Void Jewellery's 2023 influencer activation serves as a compelling blueprint 

for luxury brands seeking to cultivate authentic connections and drive 

meaningful engagement. By investing in genuine experiences and 

empowering creators, the brand successfully elevated its market presence 

and solidified its reputation for exquisite design and enduring quality. This 

strategic approach proves that in the evolving landscape of digital marketing, 

true storytelling remains paramount.


