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Crafting an Unforgettable Experience

Onbeat Entertainment Agency spearheaded the comprehensive branding and sponsorship execution for Percol — Fairtrade & Organic Coffee,
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serving as the Title Sponsor for International Jazz Day: A Tribute to Ustad Zakir Hussain.

World-Class Music

An assembly of legendary artists and
musicians.

Percol's Brand Ethos

Authentic, artistic, and rooted in passion.
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Fairtrade & Organic

Values seamlessly integrated into a

premium cultural event.



The Essence of the Evening: A Soulful Tribute

This prestigious musical tribute honored the unparalleled legacy of Ustad Zakir Hussain, featuring an illustrious lineup of artists who graced the stage at St. Andrew’s Auditorium,
Mumbai.

Louiz Banks: India's jazz maestro, bringing unparalleled keyboard artistry.
* Ranjit Barot: A powerhouse drummer and acclaimed music director.
«  Sivamani: The rhythmic wizard, known for his innovative percussion.

« Special Guest Performers: Featuring family members of Ustad Zakir Hussain, adding a deeg
personal touch.

Onbeat meticulously curated an evening that transcended mere performance, creating an emotionally rich concert experience.



A Captive Audience: Premium
Reach

Premium Auditorium Seating Highly Cultured
Demographic

Ensuring comfort and an optimal Targeting High Net Worth

viewing experience for every guest. Individuals and art enthusiasts,
perfectly aligning with Percol's
market.
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Significant Footfall

Approximately 800-1,000 discerning attendees engaged with the brand.




Strategic Branding Deliverables: Print & Digital

Percol's visibility was meticulously orchestrated across multiple channels, ensuring maximum impact and reinforcing its premium

position.

Print Media Presence

Prominent features in Mumbai Mirror
and Mid-Day solidified pre-event

credibility.
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Extensive Digital Visibility

Brand presence across social
announcements, event pages, and
partner artist promotions.
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Collateral Integration

Percol's branding woven into posters,

invites, and digital assets.



Immersive Venue Branding & On-Ground Activation

The event environment was transformed into a cohesive branding experience, subtly merging art and commerce.

Venue Presence Interactive Engagement

. Main Stage Backdrop: Subtle yet impactful branding integrated into the artistic stage design. . Percol Standees: Strategically placed to capture attention.

. Side Wings Branding: Consistent visibility from every angle. . Promo Tables: Engaging guest interaction in high-traffic zones.
. Artist Introduction Screens: Brand exposure during key moments. . Audience Touchpoints: Driving curiosity and direct brand trial.
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Key Moments:
Acknowledgement & Access
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1 Emcee Mentions

Brand acknowledgment during pivotal performance segments,

highlighting Percol's role.

2 On-Stage Felicitation

Percol representatives received stage-level recognition,
positioned as primary patrons of art.

3 VIP Guest Access

Exclusive passes for Percol stakeholders, facilitating networking

with artists and organizers.




Tangible Impact: Beyond Sponsorship

The collaboration between Percol and International Jazz Day yielded profound benefits, cementing Percol's stature as a
brand deeply connected to culture and quality.
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- Cultural Brand Affinity

Forging a strong association with musical excellence and artistic integrity.

Fairtrade Ethos Reinforced

Percol's values aligned perfectly with the event's authentic spirit.
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Premium Audience Exposure
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USTAD ZAKIR HUSSAIN

Delivering 800-1,000 quality impressions to a discerning demographic.
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Title Sponsor Authority

Brand embedded into the very fabric and narrative of the event.
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Conclusion: A Symphony of Success

The Percol x International Jazz Day collaboration transcended a typical sponsorship; it was a powerful statement of support for art, culture, and enduring legacies.

"Onbeat Entertainment Agency delivered a high-touch, premium brand
experience, seamlessly blending cultural prestige with strategic sponsor visibility."

This partnership underscores Percol's commitment to quality and Onbeat's expertise in crafting impactful brand engagements.



